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oh A% HEdoly oIES AR 785}
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A4 AFUAM =R 758 5 Stk
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FAle A =8 BAES T A9 54
¢ 9= Bri(Jun & Woo, 2023),

% & ofarell tigk AFRES] RIME FAshL
ALE] el frimehs delkm olE: gidoR
AR ol Aaxze] A FAE 7 A AN
5715 gk 2012 o eklay of ol il o
¥z CAeRl vt % 4w ¢%HThe Living
Ocean and Coast)” ]2k FAIZ WA= At 715
Wkl g2 FAS didoert oMEs} JiHE
T shedl wFAEdA 71 Fastel gt 2o 9
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s ATl E anow d8d 5 ol

o}, 20231 8¢9 FAatboll A= 2023 US Earth Festival
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g olE= 97, 7] ste} 22 ESGOl ek
A3p el thell B3l AfruAeld = e
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3} O[HIES| 7}x|, 0|3 EHE, Fo{2|of 0fX|= A

B 2023mEms
ESG*'EIE!EH‘f

e 1010 - 130 Dt

Aol Hik B2 F8AE0] 434
ofd % = AFAR v ARl 2
[} 71HslE FAR @ oEE vl
£ 5 Qe AR B AT Algse
Sl Tl A7 Azte] ol g 714 3
Foh B, W] ofWE JFL A=A o}

Eo] gl gt g
AAEE AT 3 .
3% 2d(Value-Attitude-Behavior, VAB)S 24
sto] 7| $Wstel e 543 Aol A

& 2dS Aotels AL B Ao dAZ 0 =7

ol

2. 0|2 HiZ
D) -dE-9% 2

Homer & Kahle(1988) WiAlA 7127} A|o]
U Afr| 2ol gk Bifel] FRFS mAAL Eo®
AA== ASH FZ(hierarchical structure)E A
W3l 7FA]-E| =35 (Value-Attitude-Behavior,
VAB) B4 AASATE 7HE ARA QIAE
7V wol vkdste] g sidle] dAS Foke] FA

=54 ool el Be4 e )3

XA "k= Zolth. Milfont, Sibley, & Duckitt
(20100 7HA-El -5 (VAB) Relo] QIR 9A R
9 (cognitive hierarchy model)ol] 23tew™ 71x])<}
5o WAE st vifgthe dSs Axsisith

7HA-e - s RS Ad(Park & Yang, 2000),
< Mao & Lyu, 2017), ZFZ(Han et al, 2019)
T TRSE okl &8ET 3 SR 28
OFE o R WS ydtete] THA-wE-E -
315 (Value-Satisfaction-Attitude-Behavior,
VSAB) E&S A sHAtHKIm, 2018). %3 11
2413l ZE(NAM: norm activation model)S 7}~

-8 Rl T A% et Han
et al., 2019).
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(Ozturk et al., 2016; Ryu et al,, 2010).

Sheth et al.(191)> 7M=& A7 285 o
sk 7154 7R AR 71| A121E 7E]
2 74, 43A 72 HEeEI T Holbrook(1999)
& THE AR AEA o] Aol AFHA, s
A QA A o WAl A o2 FHEekITh Sweeney
& Soutar(2001)= 7F4 |7} 29le= PERVAL
(perceived value) scales AAEY 7HEA 71,
ALS)A 7EA]) g die] 8439 715 A A, 7
g Aol A7 F4 9 7 vlae] 754
T2 sttt 7Hx 9] Alshes f8 el
599 A A4 g 244 719 7154
742 Q]lell F5381aL lth(Pefia et al,, 2012). 4
A S 7= A AFA AGH 7
(hedonice value)®t 2 A3FA<1 A4 7HA|
(utilitarian  value)2 73t K Babin et al,,
1994; Ozturk et al,, 2016).

N

(2) o] gz 24

= ghgd ARA TS onsh
of Wal] soHelAY 52 HlzoH
o] elth(Fishbein & Ajzen, 1975). T}
T AR Ao Aoua seojHolAY HlE
oAl WdE 7L S ke Ale 9
HHEagly & Chaiken, 1993). Bl=% 2 714 8}
Ahos A HEE XA B V)
o2 dFER Y (unidimensional mode)Z A
AR o] g3} g o' Hitate] ofsfal
ol FAelt) o|dEiE= 75AH HE
(utilitarian attitudes)<F #2H4<1 B} k=(hedonic at-
titudes) + 7HIE o] 7hsdlti(Batra &
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T8 hdeR sh ARl FA%S St
(Taylor, 1974). =2 A& FuljollA] tiHstA ==
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S| 22 43S oK Dholakia, 2000). ¢~
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W25 Q12of Aozt drh= As & AUrHKim,
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P HHKim, Lee, & Choi, 2008). $1€%7k<]
Holl= 3ol et 32k (susceptihility) @ 4]
A(severity)o] E3HEItHSlovic, 2000). ¥ Aol
= AL F A ALE e A7E A
Psl7| & girh oHIEE shte] miAE ARy Aol
Aoz B 7]5Hstel] gk Az = :
st ollEe] tia)] ojudt JaF
S| EaA}; ghe} WA olEC] gk 71A] 1] n|
A= G o 2 s e doprazt

N

iy

[u—

=83 o]

O{N

o

o
s
>,

Moo

ot o N
i o
P o

>,
A

L

2

o

FO% 7|53}t g Zto] ofdlEd ek 7]
AR Bk ARl Bl viAlE Gl
gk Aotk AA S Tk Aol 54
Tofl S vk dapt Rasa gl 3=t
AEE tioR g Agolr sEifel] g 99
A2t = HA Azl sz hxjel] Tk
4 H=E ﬁé*éfztl{—

wpebs] 7|3 sl ek 93 H| oA AlzHA x]ﬂ
S0l "ol 2t

Y vt 22 MR A

- 283 -



o[2HALZ]

ki,
FHAT NSRS A2 Az ollES] V)5

T T
# Utilitarian \\\_
"' atitudes h
A ™
PN S H4
A \
—— —— — —_

-~ - - . .
/ Severity \\ HE / Event \\ H /7 Pamticipation ™
| pesception 9] valug — intestion )
\ / \ /.' \\ /

‘.,_____ __',./-..____L \'\.._\_-_ __/ — -

\, H
HE T \\ —
-.-H"‘--\._._N,'/ Hedonic \\_ s
- attitudes ¥
\ )
e I

<2 2> A7 E

=
2
-
o
oL

& A§e Ao] ozt

WES] Y 14 ekt itk el B
g ] el Folld, 4% 2 3
W AR BROE SSET AR $HA F ¢
A7} 1327(50.2%), o127} 131‘34(498/)‘3]%5} <

HAREY] ol 204178 SO AL Hifte]
= PAN(EZAA=109) = HEbst

dqx

N
A

-

EEEDEEEIEES £ PRSI
% AAsE AYoIA SF FAe deel
OIS Qo) olel AEAS sk ¥ Aol
Age] 24 BYe )E BN 4FH 2R

[} [e]
A Qe FuE At

AR o[WIE 7HA] =

o= ’\}Q“E]Oi?_ 574 s ARSI tHDucoffe,
1996). oHIE B%= viA" AtolA] Hol ALEH
v W A AES ARSI tHHolbrook &

Batra, 1987). oJHIE Fojo| o] ZAo|= 37}4] &
S ARE3F T Stafford, Stafford & Chowdhury,
1996). A7 A7k Z73ol= Rimal et al.(2009)

o] & ARt
<E 1> 53 &=

Construct Scales M SD CFA
Severity Climate change is a mortal danger to anyone 6.22 96 921
perception Someone is more likely to be seriously harmed by climate change 6.08 97 913
Climate change is one of the serious threats 6.06 1.01 876
Climate change is more lethal than any other problem 582 112 910
Index 6.04 0 a=91
Event value | Climate change events are useful 512 1.23 912
Climate change events are valuable 517 1.20 956
Climate change events are important to me 508 1.30 926
Index 512 118 =%
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AlZbA X|Zb0| 7|55} O[HIES] 71%|, 0|2 ENE, Rlojo|Sof O]kl st

Construct Scales M SD CFA
Utilitarian It is useful to participate in the climate change festival event 506 1.32 921
attitudes It is valuable to participate in the climate change festival event 517 1.27 913
It is beneficial to participate in the climate change festival event 463 1.3 876
It is wise to participate in the climate change festival event 487 1.24 910
Index 493 1.20 a=%H
Hedonic It is pleasant to participate in the climate change festival event 482 1.31 916
attitudes It is beautiful to participate in the climate change festival event 486 131 908
It is happy to participate in the climate change festival event 459 1.37 923
It is pleasing to participate in the climate change festival event 467 1.36 910
Index 473 1.25 a=9%5
Participation | It is likely to participate climate change events 482 1.42 916
intention | ¢ i possible to participate climate change events 490 1.32 e7i|
It is probable to participate climate change events 482 1.40 N6
Index 485 1.32 a=9%
m. A 1 == @.%LE X]"}Fﬂ' T 95 Y 5 d5s
A% maz dAsel
Lo Md M BAE AFE e
AN AT ATmEE AT Sl ! PR P s e e
_ . ATg RISt oHE 7kx]e] o3-S A9t
SEMEAS Aaiit: B4 F 2 ARes &
. 7He] ZG- oHlE 7EA] Q1A]o] ]S HE) o|HlE
chisich 29 A A5E g ¢ el T T 9
3t 7154 H=(HAL =89, p <001}
2Fofoh AfEe] H|8(530.233/127)0] 4.250]a1, o =L B b
g4 B e(7Pd2 B=786, p <00l EF A
CFI7} 928, NFI7} 909, IFI7F 929, TLIZ} 914, =L B g
27 RMSEAZ 00302 Uepit), thgom g U 00T I AR ATEST AR A
SHATE SHARE o|WlE TEA] Q142 7|5 S} o]
A% Bol AT 2 AL WolA wheeel ]
L - _ HE] gt Fojole] Jaks A X3
U 24 3o gRsre 4l nak) 3l A
(7FE3: p>.05). 7HE3& A A £&15it) o HE
N5d e Fash N2 B 2 Ao)s] 3 _
) . o of tigh ejze] IS WY 7 2 = ]
o] Slslo] QS AR F 24 RS A
- 3 ol Folo)wo] FAA JFE WAL 3
AR 23 B4 F AR A5 o] B 7
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ol 2 s Aelalelt BAReE felvlap] L T L o o
3 2 :
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RMSEA7} 093=2 Jehsth A& A3 expe a4 R ) _
=009, p<O0D). 7HE6& AAH A AT A
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Effects of Severity Perception on Value,
Dual Attitudes, and Participation Intention of the
Climate Change Event

Jong Woo Jun

Dankook University

This study investigated consumer evaluation factors for climate change-themed events.
Based on the value-attitude-behavior model, this study investigated the impact of climate
change risk perception on perception of the event. A survey was conducted among the
public and the structural equation model was tested. The results of the study showed that
the perception of the severity of climate change risks had positively affected the value of
events. Event value had a positive effect on both utilitarian and hedonic attitudes, which
are dual attitudes toward climate change events. Utilitarian and hedonic attitudes toward
the event were positively related to intention to participate in the event. However, no direct
relationship between value and participation intention was found. These results provide
academic implications regarding the impact of risk perception on climate change on con—
sumers’ evaluations of climate change-themed events. It also provides practical im-—

plications for event planners.

Keywords: Event effects, value-attitude-behavior model, climate change risk perception,

severity perceptio
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